Texas Prosperity Project

Resources for an informed wor kforce and democracy

The Challenge

Nearly every voter in Texas is an employer, an employeere-
tiree, and thus has a principal investment in Texasbssiand
industry. Each of us has a vested interest in in electBigta Leg-
islature that will keep Texas competitive in the globatketplace.
Pro-prosperity voters file through the gates of your piarte
lobby of your building every day. What will it take to miate
those voters?

It begins with a conversation.

Just before the 2000 elections, employers were ident#ethe
single most credible source of political information byide mar-
gin. Yet, only seven percent (7%) of the U.S. workfoezeived
any communication from their employers regarding fdliind
government.

It’s time for a change.

Contrary to popular belief, employers enjoy a credibditge over
labor among all respondents. But the real importandeeotredi-
bility ratings is revealed when examining the demogragpiits

of the survey.

Nearly every political pundit speaks of the importancearking
women to modern campaigmsmong this group, employer swere
identified as most credible by nearly a two-to-one margin over
labor.

Business also outranks the political parties by neatthjre.
Among “soccer moms” business outranks labor by nedhyee-to
-one margin.

The employer is the new safety net as the provid&mily wages,
family benefits, and family retirement security thrbugvest-
ments—and voters recognize the employer’s expertise on these
subjects. Labor claims the moral high ground on these issares
has said that employers are “going into work sites and aslanig
ers to stand for things that aren't in their bestrgge” The voters
disagree.

Seventy-eight percent (78% ) of respondents either wished their
employer would provide infor mation on gover nment and poli-
tics, or were open toreceiving the infor mation.

The Answer

The re-emergence of the power of grassroots was olarer than
in the elections of November 2000. Those that won thengt bat-
tle to educate and turn out voters won the elections.

s

When Texans Vote... Texas Wins!

The Prosperity Project is a formula for business gairethe
upper hand in the battle to win over the hearts and minds of
those who determine election outcomes at all levelserset
using state-of-the-art technology and “good governmentttact

Prosperity Project applications make this program aneasy
tension of local, state and federal political invohent. It is a
value added service for supporters that is both cost iefemd
long lasting.

Let the Prosperity Project provide expert guidance, sbgdisd
Internet tools and winning strategies to help you folibesfour
steps to political success:

» ldentify the issues that matter to your business
» Tell your employees how these issues impact their lives

* Show them where incumbents and candidates stand @ thes

issues
* Make sure your employees vote

More than just a service, the Prosperity Projectnieva way for
business to use an old strategy to win elections,aserpoliti-

cal clout and influence public policy—without breaking the

bank.

The Goals

The Prosperity Project is built on the belief thatewlemploy-
ees are informed and active in government and elections—our
families, our communities and our state will benefit.

We believe a successful grassroots program has threergtem
infrastructure, content and communication. The Prosperiy
ject provides all of these components to help yoiceifely
educate, engage and empower your employees.

The Commitment

Within your own employee base exists the ability to fatty
influence the outcome of the next election. You havelile
ity—and credibility— to make a difference. Help your eaypl
ees make informed decisions.

In 2006, forty-one percent (41%) of Americans voted in the No
vember elections. Within Prosperity Project-participatom-
panies, ninety percent (90%) of their employees voted.
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Prosperity Project Tools Join the team today!

Customized web pages that match the look, feel For More | nformation:

and operation of your existing web site with . . . .
features including: Stephanie Simpson, Executive Director

(512)745-2815
» Zip code, name and state lookup of legislators, state judgegtephanie@txpr osper ity_c;om

and elected leaders. WWW.tXpr osper ity.com
* Local issue action alerts

» Federal and state voting records

» Custom comment fields for each elected official where yo
can give specific information on action that impact your
company.

» Voter registration instructions

» Texas absentee ballot applications

» Federal campaign funding information

* Tools for writing to elected officials, including pdefined
letters and talking points

Welcome to the Prosperity Project R /‘\\\

Top Issues WHY VOTE?

Find Your Elected
Officials
SEARC

Every day, candidates are talking about energy and the environment;
worklorce readiness and education; and tax and regulatory policy.

Do you want to know how these issues impact the prosperity and
well-being of every American worker and family? You can leam more
by viewing our shortvideos on these important opics.

Election Insight

Take Action

Additional tools for communicating with employees
about the importance of employee involvement in the
political process including:

» Sample employee newsletter articles

* Payroll stuffers

* Voter registration posters

* Get out to vote information and posters



